JlururasieH
MapkeTuHr 3a HIIO-
Ta: KoOMyHUKanuA
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through Innovation & Variaion Ay ANTOPUA N CDBO 6 LHEeHUA

BbB BCsiKa MapKeTUHrosa KamnaHus, abcontoTHO
3ab/IKUTENHO e Aa onpeaennTe cBOsiTa ayauTopus 1 Aa
nmaTe AICHW NoCcNaHMA 3a BallaTa MUCUS.
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act:onai

A Just, equitable and sustainable
world in which every person enjoys
the right to o life of dignity, freedom
from poverty and ail forms of
oppression

IKY - Erasmus+

What's wrong with the world and
how you intend fo fix if.

What the world will ook like after
you've finished changing if.

Oxfam International &8k

« Vision

To work together internationally to enable people to
exercise their rights and manage their own lives

« Mission

Programs to address the structural causes of poverty and
related injustice

« Values
Right to an identity
Right to be heard
Right to a sustainable livelihood
Right to basic social services
Right to life and security
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“*CbobLieHnaTa TpsAbBa Aa COYAT KbM
obocobABaHe

* [lpuemeTe }KYpHANUCTUYECKM NOAXoA, 3a Aa onpeaenuTte
BalLiaTa ,yHUKanHocT"

* [loTbpceTe BbHLWHOTO MHEHUE Ha BbTPELLEH YOBEK.
N3BUKanTe Aobpososew, 1 nonutamnTe Hero/Hes 3aLlo ToM e
n3bpasn BawaTa opraHM3auma, a He HAKOSA Apyra.

Erasmus+



HOCTaBHMTe ayaAnTOpPUATA CU HA NbPBO
macTo!

Advancing the Third S cto
through Innovation & Variatio

N36arsamTe TO3M BUA KOMYHMKaUMUA, KOMUTO ce PoKycumpa
BbpXy opraHusauuaTta (, T mapketunHr”). HabnerHete Ha
non3uTe, KOUTO BME npeanarate Ha xopaTta (,a3
MapPKeTUHr").

Erasmus+
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e . A3 Ma PKETUHT |

Ay,

)
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r,"";;: N/ .
\ & 8 ) o

FOR
LELP TAE ELDERLY SENIORS =

AND/OR LONELY

— ' 4P ‘
- /.
- z -
v 5 IMPROVING THE QUALITY OF
\ LIFE OF THE ELDERLY . . . . .
. “ = Fighting isolation
j’ % y Q WHO ARE ISOLATED ﬂHeIpAge India ‘ poverty, neglect '
o i
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Pa3Ka3BaHe Ha UCTOPUN U OT3NBIUN OT NbPBA PbKA

Pa3ka3BaHeETO Ha UCTOpPUM e A0O6BbP HAYMH 33 NMPUBINYAHE
Ha BHMMAHMETO KbM BallaTa oOpraHMsaumMsa W BallaTa
Mmucua. EaHa nnyHa, ybeamntenHa nctopmsa npuaasa XKuMsoT
Ha eAuH cnoXeH npobnem. PasKasBaHeTo Ha MUCTOpPUM
MOXe Ja ce npasu OT BCEKM BbB BallaTa rpyna. OT3msBuTe
OT NbpBa pbKa 03Ha4yaBaT, Ye rosopewmsaT TpsbBa Aa MMa
JMYEeH OonuT OoT wucrtopuAaTta. BtopmAT noaxons e no-
aBTEHTUYEH, @ NbPBMUAT HOCU MO-MaJIKO eMOLUMU, HO e No-
JleceH 3a KOHTpPOMpPaHe.

Erasmus+
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56% ot xaparta, kouto noakpenat HMO-Tta B coynanHute
MpeXU NOTBbPKAABAT, Ye eaHa ybeautenHa uctopumsa e ToBa,
KOeTo rm MOTMBUpPA Aa npeanpuemar AeUCcTBMA 3a HEMUHA
CMeTKa

| r20d Q story on socxal madia that mode me want 1o do moee 567

| waichaed an onine video that made me want 1o do more 41%
| sow a pholo on sooal macha ihat mada me want 1o do more 40
My formay and/or nends wete also daking further oction

| mod of heard fhvough social media about other oo ioking further achon 36%

the medio about other pecgple iaking further oction

| mod or haard throud!

There was an organzed chantabie event for me to participate in 29%

Some other negson &%

Source: Waggener Edstrom

IKY Erasmus+
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OI'IpG,EI,EerTe csontTe KOMYHNKaUNOHHW KaHa/1AN

 OpraHu3aumMoHeH yebcanT
* CouunanHn meamnu

* [lnaTeHa peknama

* [lpeccbobuieHmns

* bronetnHu

* JlnpeKkTHa noua

* CneumanHu cbbuTUS

* bpolwypu

* [oaAnLLHN AOKNAAU

Erasmus+
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How Americans
Learn About Causes’

2 &2

Traditional Social Media
Media (TV, & Online
Newspapers, Channels

Magazines) o
20 47%

Clearly, thereis a
connection between
social media and people’s
awareness of and
connection to causes —
even if the fundraising

results are lagging.

IKY - Erasmus+

Activity On Social Media
By “Cause Champions™”

Talking to others about
the organization or cause

49%

Joining & cause group
on Facebook

b {1

43% [fl

39% é} Donating money
4
|

Asking someone to add a
cause logo to a social profile

37%
35%

Signing a petition

Source: Stanford Social
Innovation Review
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[1bpBOTO NpPeaAn3BMKATE/ICTBO NPU KOMYHUKaAUUNTE 33 BCAKA
HMO e aa Hamepu NPABUAHOTO UMe Uan bpaHaAUHr. B Tasu
BPb3Ka € K/JIIDYOBO KaK BalUMAT BbNpocC we bbae onpeaeneH
B nybnnyeH pebar. Ton TpsbBa pa e ,3aKavyame” w
3aMOMHALL, KAKTO U Aa U3rpaxkaa gosepue n HageXaHocT.

Erasmus+
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I'm a Great Singer’ Believe me He is a Great Singer

#

Marketing

I'm a Great Singer’
I'm a Great Singer’
I'm a Great Singer’

Advertising | |

IKY Erasmus+

Branding
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BLACK N9flp.

LIVES ‘s
WATTER

MAKEPOVERTYMIS]’ORY

FEEDING
AMERICA
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ANrnTanHu KamnaHum

MHTEpPHET nNPOMEHM T[pPaxKAaHCKaTa aHraXKMpPaHoCT WU
aKTMBU3bM. TOBa € eBTUH KaHa/, KOMTO BM NO3BO/IAIBA Aa O
opraHmsmpate B MHoXKecTBo ¢dopmaTtu. B cpaBHeHMe cC
OH/NAMH KaMnaHUUTe, BME LLe AOCTUIHeTe A0 noBeye xopa.

Ton e CbWO TaKa T[MNpoaKkTmneeH nMnoee4ye, OTKOJ/IKOTO €
NnacmMBeH.

AAAAAA
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oooooooooo

IKY Erasmus+



a8 s, NNrmTanHM KamnaHum

Llenta Ha MapKeTUHroBUTE CTPaTErnn B COUMANHUTE Meann
TpAbBa Aa e yBennyaBaHe Ha epeKTUBHOCTTA Ha
cpeacTBaTa, HO He 3a4b/IKUTENIHO HaMaifiBaHe Ha
pasxoauTe.

ONTUMaNHOTO U3NON3BaHE Ha COLMANHUTE MeANN MOXKe A3
N3NCKBA NPEMMUHABAHETO Ha obyyeHune, Tbi KaTo
M3MN0/13BaHETO MM 33 NPOdECMOHA/IHU LLeNn e 4oCTa No-
PA3/IMYHO OT TOBA Aa MMaATEe aKayHT 3a NYHU LLenwn.

EoHa gurntanHa KamnaHusa Tpabsa ga 6bae pbKoBOAEHA OT
KOMYHWKALMOHHU eKcrnepTn noBeye, OTKONAOKOTO oT UT

TEXHULM.
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mesantiio KNHOYOBU OHTAMH MHCTPYMEHTU

* menn

* CoumanHn meammn

Erasmus+
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1APY MA
KPATIKON
YNOTPOSION

IKY

2017 GLOBAL NGO ONLINE

4,908 NGOs » 153 COUNTRIES - 6 CONTINENTS

Global NGOs Agree the Following Global NGOs Agree That Social Media

Tools Are Effective for Online is Effective

Communications & Fundraising

&% Email Updates 80% A AN ¥ Online Brand Awareness 95% W W % % A
8 Blogging 77% Wl A A @ Creating Social Change 88% W W W W
#» Text Messaging74% W W W A B Recruiting Volunteers 80% L8 & &
f Facebook 74% L & & & i Recruiting Event Attendees 78% W W W A
¥ Twitter 51% L & & € Online Fundraising 71% L & &

& Instagram 42% * %

Why Executive Staff Do Not Prioritize Social Media

66% say that executive

social media in their

executive staff have

49% § Insufficient knowledge 16%

about social media

do not want to invest

\ executive staff do
not think soclal
media Is useful to the
organization

fearful of legal problems

9%

staff support prioritizing \ that executive staff By executive staff are
26%

online communications
and fundraising strategy resources

- Erasmus+

financial and staff

resulting from using
social media

TECHREPORT.NGO
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NmennbT e Han-go06pursa MHCTPYMEHT 33 HabupaHe Ha
noaapbKHULUM N HabupaHe Ha cpeacTBa. ToM UMa Hau-
BMUCOK MNPOLUEHT Ha OTK/IMKBAHE OT BCUYKU AUTUTATHU
cpeacTaa.

Bvaete BHUMaTenHun: Umemnmnte morat ga 6bvaat
HaTpanymseun. TpabBa Aa MMATE CbI/IACMETO HA BalUUTE
NO2Y4aTENN, 33 [1a CE CBBPHKETE C TAX YPE3 MMENI.

Erasmus+
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Email has the highest

return on investement of $40 for every $'| spent
any marketing channel

1/3

Email is responsible for about
one-third of nonprofits' online
fundraising revenue!

Source: Salsa Labs

M A

IKY Erasmus+
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N3npallaHe Ha nmennu

OOWKHOBEHUTE CUCTEMM 3a U3NPALLAHE HA UMENIN YECTO
NOCTABAT BaWWUTE UMEWIN B CEKUMA ,,NPOMOLNN" nnu
,HEXKenaHa nowa“, uam oopu BM BIOKMPAT Bb3MOMKHOCTTA
A3 N3npaLLaTe noBevye MMennu.

HaxoaumBs 1 eBTUH HAaUYMH Aa npeoaoneete To3mn npobaem e
4ypes U3MNoaA3BaHETO Ha cneumManmn3npaHun ycayrm Kato
MailChimp.

Erasmus+



ATSIV

Advancing the Third Sector
through Innovation & Variation

Mﬂ-‘ﬁaﬂ'ﬂ"b Sign Up Frea Podieg  Foanies  Ressaices  Sappeet  Blay Q

M

Easy Email
Newsletters

MailChimp

[Mhatdopma 3a UMeNn MapKeTUHT

1 A M A

IKY Erasmus+
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Ctatuctmnka 3a MailChimp

* 62 MUIMOHA BroNeTUHu

300 MMIMOHA aBTOMATUYHM CbOOLLEHUS

e 200 munmappa nsnpatenn UMenau
42 cb3a3aAEHN OTBOPEHN MMENN

* 3 Muamapaa KNMKBaHuA

Our 2015 Annual Report | MailChimp, http://mailchimp.com/2015/

AAAAAA
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[Ton3u

e Cob3paunte & nsnpawaunTe

KaMMNnaHn"

*  BwKTe Kak ayautopuAaTa Bu s o
HapacTBa

* 3ano4yHeTe KamnaHuu

« [JlobaBeTe HOBU NocaeaoBaTenu

# Download on the
* [posepsBaiite nociesHNTe Rl

NenHoCTU

B GETITON

4d Google Play

AAAAAA
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IKY Erasmus+



nmv"‘

ng the Third Secto
hrougn Innovation & \,anatlon

be3nsiaTHa BepcuA

[o 2.000 yneHose - 12.000 umenna Ha
mecely,

 O6pa3um Ha UMennu

* Cob3gaBaHe Ha cnucbum — CermeHTHMpaHe
* [lepcoHannsauma

* Jloknaau

* A30y4yHO TECcTBaHe

Erasmus+
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HeorpaHuueH 6po umeinnm + JONBAHUTE/NTHU
dYHKUUN

Mnawan Ha nocnegosaTenn/ Ha mecel,

* 501-1.000=¢€12.26

 2.800-5.000 =€40,87

« 5.801-10.000=€61,31

MNnawan AOKaTO N3NoA3BaLl

*7.500 e-mail =€122,61

AAAAAA
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o8 STONTWARE

Reports [
Monthly Update - July 2013

Activity «  Links  Soclal  Ecommerce  Convérsations  Advanced

52 Recipients

Delivered
Sutject
(] Reports
Open rate 55.8% Click rate 30.8%
8 3 0 1
Chcked aas A2%
na P

24.hour performance

IKY Erasmus+



nmvj

vancing the Third S cto

e e JonbAHNTENHN NOA3K

*  MmnopTupaHe Ha cNUCbUM C UMENAN (+),

[TOBTOPHO M3MN0ON3BaHE Ha CNNCBHLUM C UMeNNN(-)

e ABTOMaTM3aUUU
 Bpb3Ka C APYrn MHCTPYMEHTU A
 Bpb3Ka c Google Analytics

*  @duntpu 3a cnam

Erasmus+
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[lokaTo umennute ca  UYHKU, COUMANHUTE  Meauun
npeaocTaBAT Nyb/MYHA CUEHa, KOATO MOXKEe MHOro Aa BM
NOMOrHe Aa HabepeTte noaapbKHUUKU. B TOBa OTHOLIEHUE
dencbyk, Tyutbp u WNHcTarpam ce cnpaBat no-gobpe ot
NMMENTNTE LLLO Ce OTHACA A0 aHraXXMUPaHOCT.

AAAAAA
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o movaion & v 3@ BCEKM 1,000 umeinn nocneposarenu, HMNO-Tata umar no 285

deincbyk peHose, 112 Tyutvp nocnegosartenu n 13 Mobunum
nocneposatenu (CALL)

0.v.Q

Facebook Twitter Mobile
Fans Followers Subscribers

Facebook Posts Facebook Fan
Per Day Growth

Source: M+R

IKY - Erasmus+
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CoumnanHu meguu

[MbpBaTa Len Ha KamnaHumTe B couMaiHuUTe meamm e aa
YCTaHOBAT BPb3Ka U 1a HacbpyaT B3aMMOOTHOLLEHMATA
MeXKay eAMHOMMUCNELLM XOPa N OpraHmn3auun.

ToBa 0OMKHOBEHO Ce NOCTUra YpPe3 reHEPUPAHETO U
pa3npocTpaHeHneTo Ha nHopmMmaLMa 1 pecypcu (T.e.
MYNTUMEANNHO CbabPXHKaHUeE).

EnHa opraHmM3aumna moske Aa ce 3aHMMaBa NpeayuMHO C Apyru
3a/1a4M1 KaTo HabupaHe Ha cpeacTsa. Bbnpeku ToBa,
eHOU3MepHaTa cTpaTerna, Koato ce GoKycrupa camo Bbpxy
TaKWBa Lenu 1 npeHebpersa Hy)KaaTa OT reHepupaHe U
pasnpocTpaHeHne Ha MHpopLMaLMA U APYro peneBaHTHO
CbAbPXKaHUE, MOXe [a Ce OKa)ke TBbpae arpecusHa n Aopu
HenpPoAyKTUBHA.
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KKKKKKKK
oooooooooo

IKY Erasmus+



arsy

Advancing the Third Sector
through Innovation & Variation

POPULAR CAUSES ON SOCIAL MEDIA

A major goal of many orgonzations and couses foday is fo spark conversafion omong
social media supporters. So which causes are succeeding the most at this today?

37% 18% 16%
Araredy Chicnn Hocan & Wolnoes Hurmon ghts Enveoamont Caonter Rodkat
14% 12% 11% 8% 8%
Fovarty & Hunges i ESucation Dompstc Viclonco Pensors witi Dochiltion  Homosssanon
.
7% 4% 3% 1%

Wormen & Girls Food 8 Agricuture At Wotor 8 Sondotion Refugoes

Source: Avectra

APY MA

YNOTPODION

IKY Erasmus+



65% OT BCUYKN AEUHOCTU B
e 0 o COLLMAIHUTE MEeAUN Ce NU3BbPLUBAT Ypes
cmapTtdoH (CALLL)

OF ALL
. MOBILE
L7 INTERNET
~ TRAFFIC
IS FOR
SOCIAL
MEDIA

|24 prcEB00K

6 5% RS CHECK THEIR
WALL'5 TIMES PER DAY
PEOPLE SPEND

10F EVERY 7 MINUTES
OF SMARTPHONE OF ALL SOCIAL MEDIA ON FACEBOOK
USERSAREACTIVE  ACTIVITYOCCURS WHEN ONLINE
ON SOCIAL DAILY N A SMARTPHONE

Source: MobileCause

Erasmus+
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crmniiiss 3@ Aa ce MovyyBcTBaTe YA0bOHO Cbe
coumnanHuTe meamm ca HeobxoaMmm MHOTo
VCUNUS

Te3un, KOMUTO He ca 3ano3HaTU ¢ paboTaTa CbC CoUMANTHU
Meann, e MMaT HyXaa OT noBeye obyyeHue; Wwe nma
Hy»XAa Te Aa 6baat ybeaeHu, ye coumanHnTe meamm
CbOTBETCTBAT HAa MUCUATA HA CbOTBETHATA OpraHmM3auums.

Erasmus+
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CoumnanHnTe meammn He ca paboTa 3a egunH YoBeEK

CounanHuTe megmm NnocTuraT Han-gobpwu pesyntaTm, Korato
Ce M3MOoN3BaT BbB BCMYKW OTAENMN B OpraHU3aumnaTa.




Advancing the Third Sector

SR 3anoyHeTe 6aBHO

=5

Bb3npnemaHeTo Ha coumanHUTe meann MosKe Aa e TPYAHO
3a cay»kutennte u apobposonuute. HAKou xopa ca no-
CK/IOHHW Oa oNuUTBaT HOBM Hella, a APYr1 He ca TO/IKOBa
CK/IOHHU. HanpaBeTe oLeHKa KOU U3TOYHULM Ha
KOMYHUKaLMA BM NpeaoCcTaBAT Hal-406pnTe Bb3MOXKHOCTM.
MoxKeTe Aa MmaTe HyX¥Ja OT BbHLIHA NOMOLL, NN OT
obyyeHue, 3a Aa HanpasuTe ToBa. MHPopmupaiTe,
npemepBanTe, NpoBepsiBanTe U 3ano4YHeTe OTHOBO.
[paBeTe HelwaTa CTbMKa NO CTbMKa.

Erasmus+
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pa3rnexaaHn KaTo 4acT OT Pa3BUTUETO Ha
MApPKETUHTa

* CoumanHuTe meaun ca YacT OT Pa3BUTUETO HA MAPKETUHT],
KOMYHUKaLUUNUTe, CTpaTErMnUTE 3a Pa3npPoOCTPaHEHME U
3aCTbMHUYECTBO.

* CpellanTe ce ¢ xopaTta ANYHO |
 OpraHu3unpanTe HEeTYbPKUHT CbbuTus !
e JlemoHcTpupamnte !

 [lencrsamnTte !

Erasmus+
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et 8g N3 pelmnTe KOe COLMaNHO CPeaCTBO 33
nHbopmaums ga n3nonssarta, Bue Tpsbsa Aa cu
OTroBOPUTE Ha TPU BbMNPOCaA:

 KaKkBO UCKaTe Aa NocTurHerte?
 KaKkBU Lenn nckate aa 4ocTurHere?

» C KONKO Bpeme 1 napwu pasnonarare?

Erasmus+
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Mpepa3rnenTe BallaTa cTpaTerms 3a

KOMYHUWUKaUNA
TpabBa pegoBHO Aa Npepa3rnexjaTe BallUTe pesyatatm ot
AUTUTANHUA MapPKETUHT, 33 Aa YA0OCTOBepUTe, ye
NbpBOHAYa/IHUTE LLeIn, KOUTO CTE CU NOCTaBUAU, Ca BUK

NOCTUTHATK, UK Aa onpeaennTe Aaaum umaTte Hy»XJa oT
NPOMAHA Ha Kypca.

Communications
Strategy

Online Strategy

. Website

IKY Erasmus+
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onbaAHUTENHN pecypcu

*http://www.seerc.org/atsiv/vile/
*https://www.facebook.com/trainingNGQs/
*www.ngotraining.eu

AAAAAA
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http://www.seerc.org/atsiv/vle/
https://www.facebook.com/trainingNGOs/
http://www.ngotraining.eu/

Hactoauwarta paboTa e 4yacT oT npodecnoHanHn obyumntenHu pecypcu 3a HMO-
Ta, KOUTO Ca pa3paboTeHn B paMKUTe Ha NPOeKT [ToOKperna 3a mpemusi CeKmop
ype3 uHosayuu u npomsaHa (ATSIV).

ATSIV e npoeKT, KonTo e puHaHCKMpaH no nporpama Epasbm, Knrouosa aenHoct
2, peannsnpan npes 2016-2019 rognHa OoT KOHCOPLMYM, KOUTO BKAOYBA
FPbLUKN, OBATAPCKN U PYMDBHCKU OpraHmn3aumnm. NpoeKkTsT Leaun aa noBuLmn
npodecrnoHanHnTe ymeHua Ha chyxuntenmte B HIMO ceKTopa, KOETO ce NocTmra
ype3 pa3paboTBaHETO M NPeAOCTaBAHETO Ha OTBOPEH AOCTbM A0 OHMaWH
nnatpopma 3a obyyeHmne ypes obpasosaTesiHa Urpa.

- E ra Sm u S + Advancing the Third Sector
through Innovation & Variation

The European Commission support for the production of this publication
does not constitute an endorsement of the contents which reflects the views
only of the authors, and the Commission cannot be held responsible for any
use which may be made of the information contained therein.



[TaPTHbOPCKU OpraHn3aUmnu
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* *
« M
* FACULTY *
Y MANAGEMENT

* *

LAW AND INTERNET

FOUNDATION
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